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PERSON SPECIFICATION

This form lists the essential and desirable requirements needed in order to do the job.

	Job Title: 


	Marketing Executive – Fundraising
	Job ref no:
	PSD-0378-24

	Grade: 


	5
	Department:
	External Relations (Fundraising)

	Accountable to: 
	Fundraising Manager
	Responsible for:


	N/A

	PS created by/ or reviewed by:
	Hannah Papapetrou
	Date PS created/ reviewed:
	11/12/24


	Competency
	Essential
	Desirable

	Training and Education


	Degree or professional qualification in marketing or equivalent practical experience
	Training on Adobe Creative Suite (esp. InDesign, Premiere Pro & Photoshop)

	Knowledge and Experience
	Experience in creating and delivering multi-layered marketing initiatives and collateral 

Digital marketing and online fundraising knowledge and experience (social media account management, website content management)

Experience of A/B testing, user segmentation, and ability to analyse results and develop campaigns based on that analysis.
Experience with creative design of promotional materials and content for both online and offline use 

Practical experience and knowledge of content management systems and website analytics 

Practical experience in working to agreed marketing guidelines and tools e.g. brand guidelines, marketing plan templates and photographic libraries


	HE/fundraising sector experience

Practical experience of SEO, PPC and Google Ads 
Knowledge of HTML/CSS

Experience of donor stewardship and fundraising campaigns

An understanding of the principles and legalities of data collection, protection, and management 
CRM database experience – particularly reporting, data selection and interrogation


	Teamwork and Motivation


	A team player capable of contributing to, and working within, a small, dynamic, proactive team.


	Experience of working across a wide range of teams.



	Communication Skills 

Communication Skills
	Excellent understanding of identifying and understanding audiences and motivation for support/engagement.

Devising appropriate comms plans for communicating and engaging with specific  audiences.
	Ability to translate complex scientific, medical, or educational material into effective comms for different audiences

	Planning and Organising Resources


	Experience of delivering, with support, multiple projects simultaneously to deadlines and within budget.

Previous experience in contributing to and delivering an agreed marketing and communications plan.

Experience in measuring marketing activities to be able to gauge return on investment.


	Experience of creating clear systems to store content and promotional assets to ensure they are fully accessible and shareable with others


	Liaison and Networking
	Experience of creating and maintaining good working relationships with colleagues and a range of external stakeholders in a complex organisation.

Experience of working with colleagues to curate, develop and manage content. 
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